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Abstract - The rapid development of modern business in Indonesia has
created both opportunities and challenges in implementing Sharia principles. As
the country with the largest Muslim population in the world, Indonesia has
witnessed significant growth in Islamic financial institutions, halal industries,
and Sharia-based business practices. This study aims to analyze the
implementation of Sharia principles in modern business management in
Indonesia, identify the challenges faced by business actors, and examine the
opportunities for strengthening Sharia compliance in contemporary business
environments. This research employs a library study method by reviewing
academic journals, books, government regulations, and previous resedrch
related to Sharia business management. The findings indicate that Sharia
principles such as justice (adl), transparency, honesty, prohibition of riba,
gharar, and maysir, as well as the application of Maqashid Sharia, play an
important role in creating ethical and sustainable business practices. However,
challenges such as limited Sharia literacy, competition with conventional
businesses, and regulatory complexity remain obstacles to implementation. The
study concludes that strengthening education, regulation, and technological
innovation is necessary to improve Sharia compliance in modern business
mandagement.

Keywords: Sharia Business, Islamic Management, Modern Business,
Indonesia, Magashid Sharia

Introduction

Business activities are an essential part of economic development and social
welfare. In Indonesia, the growth of Islamic economics has significantly influenced

business management practices. The increasing awareness of halal products, Islamic

financial services, and ethical business conduct has encouraged many organizations to
adopt Sharia-based management systems. Sharia business management refers to the

application of Islamic principles in planning, organizing, leading, and controlling

business activities. Unlike conventional management, Sharia management emphasizes

not only profit maximization but also social justice, ethical responsibility, and

accountability before Allah SWT. The principles of Sharia business are derived from the
Qur'an, Sunnah, Ijma’, and Qiyas, aiming to achieve welfare (maslahah) and prevent

harm (mafsadah).
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The Indonesian government has also strengthened the development of the Sharia
economy through various regulations and policies supporting Islamic finance, halal
certification, and Sharia-based business operations. Recent studies indicate that Sharia-
compliant business practices contribute positively to consumer trust, ethical
governance, and sustainable economic development. Despite the rapid growth of the
Sharia economy, many businesses still face challenges in integrating Islamic values into
modern business systems. Therefore, it is important to examine how Sharia principles
are implemented in modern business management and how these principles can
enhance business sustainability in Indonesia.

Literature Review
2.1 Concept of Sharia Business Management

Sharia business management is a management system based on Islamic
teachings that regulate human interactions in economic activities (muamalah).
It aims to achieve organizational goals while maintaining compliance with
Islamic law. According to Islamic management theory, business activities
should not only generate profits but also promote fairness, social welfare, and
ethical conduct. The concept emphasizes accountability to both society and
God.

2.2 Fundamental Principles of Sharia Business
Several fundamental principles guide Sharia business management:
a. Tawhid (Unity of God)

Tawhid serves as the foundation of all business activities. Business
decisions must align with Islamic values and recognize Allah as the
ultimate owner of all resources.

b. Justice (Adl)

Justice requires fair treatment of employees, customers, suppliers, and
other stakeholders. Discrimination, exploitation, and unfair practices are

prohibited.
c. Honesty and Transparency

Business transactions must be conducted honestly and transparently.
Misrepresentation, fraud, and deceptive advertising are not permitted.

d. Prohibition of Riba, Gharar, and Maysir
Islam prohibits:
1. Riba (interest or usury)

2. Gharar (excessive uncertainty)
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3. Maysir (gambling or speculation)

These prohibitions ensure fairness and reduce exploitation in business
transactions.

e. Maqgashid Sharia

Magashid Sharia refers to the objectives of Islamic law, which aim to
preserve religion, life, intellect, lineage, and wealth. Modern business
management should contribute to achieving these objectives.

2.3 Modern Business Management in Indonesia

Modern business management increasingly relies on digital technology,
globalization, and innovation. Companies are expected to maintain competitiveness
while adhering to ethical standards. In Indonesia, Sharia business management has
expanded beyond Islamic banking into halal industries, e-commerce, tourism,
healthcare, and manufacturing sectors.

Methodology

Library research is a qualitative research approach that collects and analyzes
secondary data obtained from books, scientific journals, research articles, government
regulations, reports, and other relevant literature related to Sharia business
management.

The research process consists of:
1. Identifying relevant literature concerning Sharia business principles.

2. Collecting academic sources discussing Islamic business management in
Indonesia.

3. Analyzing and synthesizing the findings from previous studies.

4. Drawing conclusions regarding the implementation of Sharia principles in
modern business management.

The data were analyzed using descriptive and qualitative content analysis techniques
to identify patterns, challenges, and opportunities in implementing Sharia business
principles.

Results and Analysis
4.1 Implementation of Sharia Principles in Modern Business

The implementation of Sharia principles can be observed in various sectors of
Indonesia's economy.

Islamic Financial Institutions

International, Journal of Islamic Business Management (IJMBS) | 3



[nternational, Journal of Islamic Business Management (IJMBS),
Vol. 3 (4) 2024
E-ISSN : 2963-2218 Page : 1- 6

Islamic banks and financial institutions apply Sharia contracts such as
mudharabah, musyarakah, murabahah, and ijarah. These institutions avoid interest-
based transactions and promote profit-and-loss sharing mechanisms.

Halal Industry Development

Indonesia has experienced significant growth in halal food, cosmetics,
pharmaceuticals, and fashion industries. Businesses increasingly seek halal certification
to meet consumer demand and comply with Islamic principles.

E-Commerce and Digital Business

Many digital businesses have begun adopting Sharia principles by improving
transparency, ensuring product authenticity, and avoiding prohibited transactions.
However, challenges remain regarding misleading advertisements and financial
products containing elements of riba.

4.2 Benefits of Implementing Sharia Principles
The implementation of Sharia principles provides several benefits:
a. Increased Consumer Trust

Consumers tend to trust businesses that demonstrate ethical
conduct and compliance with Islamic values.

b. Sustainable Business Growth

Sharia business management promotes long-term sustainability
through ethical governance and responsible decision-making.

c. Enhanced Corporate Reputation

Businesses that consistently apply Sharia principles often gain
stronger reputations among Muslim consumers and investors.

4.3 Challenges in Implementation
Despite its advantages, several challenges remain:
Limited Sharia Literacy

Many entrepreneurs and employees lack sufficient understanding of Sharia
business principles.

Regulatory Complexity

The existence of multiple regulations and certification requirements can
create compliance difficulties for businesses.

Competition with Conventional Systems

Conventional business systems often offer greater flexibility and market
penetration, making Sharia implementation more challenging.
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Digital Transformation Issues

Rapid technological developments require continuous adaptation of Sharia
principles to new business models and digital platforms.

4.4 Future Opportunities
The future of Sharia business management in Indonesia is promising due to:
o Growth of the halal industry.
o Increasing public awareness of Islamic economic values.
o Government support for the Sharia economy.
o Expansion of Islamic fintech and digital business platforms.

o Integration of Maqashid Sharia into sustainable business strategies.

Conclusions and Recommendations
Conclusion

The implementation of Sharia principles in modern business management in
Indonesia has shown significant progress across various sectors, including Islamic
finance, halal industries, and digital business. Sharia principles such as justice, honesty,
transparency, and the prohibition of riba, gharar, and maysir contribute to creating
ethical and sustainable business practices.

The study reveals that businesses implementing Sharia principles benefit from
increased consumer trust, improved corporate reputation, and sustainable growth.
However, challenges related to Sharia literacy, regulatory complexity, and technological
transformation continue to affect implementation.

Recommendations

1. The government should strengthen regulations supporting Sharia business
development.

2. Educational institutions should enhance Sharia business literacy programs.
3. Companies should provide continuous training on Islamic business ethics.

4. Digital platforms should improve Sharia compliance mechanisms in online
transactions.

5. Future research should explore empirical evidence regarding the impact of
Sharia management on business performance.
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